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Promotion

Promotion

Definition

Promotion refers to the set of activities designed to communicate information about products,
services, or brands to current and potential customers.

The goal is to increase awareness, generate interest, create demand, and influence purchasing
decisions through various communication channels.

Objectives of Promotion

e Promotion supports marketing goals by:
1. Increasing Awareness: Making potential customers aware of a product or service.

2. Generating Interest: Encouraging customers to learn more about the product or
service.

Building Desire: Convincing customers of the product’s value and its ability to meet
their needs or solve a problem.

Encouraging Action: Persuading customers to make a purchase or take a specific
action, such as visiting a website or signing up for a trial.

Creating Loyalty: Encouraging repeat purchases and building long-term relationships
with customers.

Promotion Methods in Pharmaceutical Marketing

In the pharmaceutical sector, promotional strategies are adapted to suit regulatory guidelines,
ethical standards, and target audience characteristics.

Methods are typically classified as direct or indirect, depending on how the communication is
delivered.

Below is an overview of both direct and indirect promotion methods and the major promotional
techniques employed within each.

Direct Promotion Methods

These involve direct communication with target stakeholders, typically healthcare professionals
(HCPs) and consumers (where legally permitted).

To Healthcare Professionals (HCPs):

1. Detailing: Personal selling by sales representatives through face-to-face or digital
methods.

E-Detailing/Virtual Detailing: Presenting product info via digital platforms to overcome
geographic limitations.
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3. Direct Mail: Sending brochures and drug samples directly to HCPs.

4. Sponsored Clinical Content: Access to articles, clinical data, and educational contentin
professional outlets.

To Consumers:

1. Direct-to-Consumer (DTC) Advertising: Using TV, radio, print, and online ads to inform
consumers.

Social media and Online Advertising: Engaging consumers through social platforms and
targeted online ads.

3. Email Marketing: Sending newsletters and updates directly to consumers who subscribe.

Indirect Promotion Methods

These methods build brand awareness and credibility without directly promoting a product.
To Healthcare Professionals:

1. Continuing Medical Education (CME): Educational programs offering CME credits,
focusing on disease education.

Medical Science Liaisons (MSLs): Experts engaging in scientific dialogue with HCPs, not
focused on sales.

Sponsored Conferences and Symposia: Supporting events that discuss scientific
research and drug-related advancements.

To Consumers and the General Public:

1. Disease Awareness Campaigns: Raising awareness about health conditions without
direct product promotion.

Public Relations (PR): Media engagement to build brand image and inform about company
initiatives.

Patient Advocacy Group Partnerships: Collaborating with groups to support and educate
patients and families.

Major Promotional Techniques

Regardless of the method used, certain techniques can enhance the effectiveness of promotional
activities:

1. Content Marketing

» Creating and distributing informative and engaging content tailored to audience needs
(e.g., blogs, videos, whitepapers).

2. SEO & SEM

» Optimizing online content to improve visibility in search engine results and using paid
search advertising to drive targeted traffic.

3. Multichannel Marketing
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» Coordinating messages across multiple platforms (e.g., email, social, print, events) to
ensure consistency and broaden reach.

4. Data-Driven Marketing

» Using analytics and customer data to segment audiences and deliver personalized,
impactful messaging.

Promotional Mix in Pharmaceutical Marketing

Definition

e |nthe pharmaceutical industry, the promotional mix refers to the combination of
communication strategies used to promote medications and healthcare services to diverse
audiences such as healthcare professionals (HCPs), patients, and payers.

Key Elements of the Promotional Mix

1. Personal Selling

» Involves direct, often face-to-face, interactions between pharmaceutical
representatives and HCPs.

» Focuses on educating providers about drug efficacy, usage, dosage, and clinical data.
2. Advertising
» Uses mass media channels (TV, radio, print, digital) to communicate product benefits.

» DTC (Direct-to-Consumer) advertising is allowed in some countries (e.g., U.S., New
Zealand).

3. Sales Promotion

» Short-term strategies like samples, discounts, or physician loyalty programs to
encourage trial and adoption.

4. Public Relations (PR)

» Manages the public image of the company through media engagement, corporate social
responsibility (CSR), and community programs.

Determinants of Promotional Mix

Several unique factors influence the selection and implementation of the promotional mixin
pharmaceuticals:

A. Product Nature

» Prescription Drugs: Require scientific promotion aimed at HCPs due to legal and
ethical limitations.
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